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SOLUTIONSPROBLEMS

MicroStrategy provides unfettered access to 

disparate information sources and systems and enables 

food and beverage companies to quickly harness the 

value of big data by deploying sophisticated analytics 

and mobility applications at scale. 

MicroStrategy provides manufacturers, grocers, 

and restaurants with powerful analytics that 

enable them to accurately forecast product 

demand, optimize inventory levels, and reduce 

spoilage of perishable goods. 

MicroStrategy gives food and beverage 

companies real-time visibility into their supply 

chains so they can streamline processes, decrease 

transportation costs, reduce spoilage, and 

maximize pro�t margins.

MicroStrategy mobile apps empower 

store/restaurant personnel with real-time 

performance, operations, product, and customer 

information so they can make better decisions, 

take immediate action to address issues, and 

deliver a superior customer experience. 
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Leading food and beverage organizations rely on MicroStrategy to improve product 
o�erings, streamline operations, better serve customers, and reduce costs and waste. 
Learn more at microstrategy.com/solutions/food-bev

The food and beverage industry is competitive and faces unique challenges related to food safety 

and spoilage. To stay ahead, food and beverage companies need to leverage technology to optimize 

operations, maximize pro�ts, and deliver exceptional customer service. 

HOW FOOD AND BEVERAGE COMPANIES USE ANALYTICS TO STAY AHEAD

SHS FoodThink, 2016 Are We Chain Obsessed White Paper

MicroStrategy enables food and beverage 

companies to closely monitor their product 

ingredient sources, production processes, and 

quality control so they can communicate more 

information to consumers. 
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49%
of food, drink, and 
consumer goods 
companies want to 
build a more 
e�ective and e�cient 
supply chain. 

The #1 information-related 
challenge for food and 
beverage companies is:

Grocery stores generate 

10 pounds of food waste 

per $1,000 in revenue

64% 
of consumers agree that .    

grocery stores o�er similar 
products, but they indicate 

the overall shopping .    
experience is what keeps.    

them coming back. 

65% of 
consumers 
want to 
know more 
about where 
their food 
comes from.

Only 31% believe food 
companies are transparent about 
food production practices. 31%65%

the inability 
to tap into 

data residing 
across di�erent 

functions

https://www.microstrategy.com/solutions/food-bev

