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HyperIntelligenceTM introduces 

the concept of Zero-Click 

IntelligenceTM—an entirely new 

class of analytical applications 

that have the potential to 

radically transform the way 

people consume and interact 

with information in their  

day-to-day lives.
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Why HyperIntelligence?

Today, despite massive investments in data, IT infrastructure, 

and analytics software, the adoption of analytics continues to lag 

behind. In fact, according to Gartner, most organizations fail to hit 

the 30% mark. That means that more than 70% of people at most 

organizations are going without access to the critical information 

they need to perform to the best of their abilities.

What’s stopping organizations from breaking through the 30% 

barrier and driving the pervasive adoption of intelligence? Simple. 

The majority of existing tools only cater to users who are naturally 

analytically inclined—the analysts, data scientists, and architects 

of the world. The other 70%—the people making the operational 

decisions daily within a business—simply lack the time, skill, or 

desire to seek out data and intelligence on their own.

HyperIntelligence helps organizations operationalize their 

existing investments and arm everyone across the organization 

with intelligence. Whether it’s a salesperson looking to close a 

deal, a hospitality executive reviewing the performance of their 

territory managers, or even a retail store associate looking for the 

information they need to spark a connection with a client—the 

goal should be the transformation of information into actionable 

intelligence with technology.
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Introducing Cards

Cards are a brand-new object 

in MicroStrategy 2019 that 

power HyperIntelligence. They 

consolidate a variety of enterprise 

data into bite-sized views of 

information that are injected 

directly into the websites, 

applications, and tools you already 

use. Whether you’re browsing 

a website, using a CRM system, 

composing an email, or searching 

on your favorite iOS device, cards 

bring contextual answers to you in 

the right moment.

Address: 1 Quest Way, Chicago, IL 
Primary Contact: John Laney
Industry: Software 

$725M

Account
Category

Strategic
Account

Revenue

3,710

Number of
Employees

Active $1.4M $6.8M

K. Baum 312-555-1296

AE Phone #

1/9

Last Contact
Date

Renewal Status Closed Revenue
YTD

Pipeline

Notes

Sierra Inc.

CIO noted a renewed focus on supply chain optimization 
in the coming year.

LinkedIn Wikipedia Seeking Alpha

Sierra.com

AE

APPLICATIONS

(e.g. Salesforce)

RELATIONAL
SYSTEMS

(e.g. SQL Server)

FILES

(e.g. Microsoft Excel)



The following examples highlight  

some of the top use cases for cards 

across a variety of different industries 

and functional roles including 

sales, HR, retail, insurance, financial 

services, and telecommunications. 

Employee Card

Use Case

Arm HR professionals with the information 

they need to make more effective staffing 

decisions for employees and contractors.

Users

Staffing managers, project 

coordinators, HR professionals

Business Value

HyperIntelligence arms HR professionals 

with the information that they need to 

better allocate resources—improving 

utilization rates and profitability of ongoing 

engagements and projects and helping 

to ensure that businesses are getting 

the most out of their employees.

Applications Made HyperIntelligent

Zoho People, Workday, Workforce Now, Paycor 

Perform, BambooHR, Zoho Recruit, Branch, 

Zenefits, Kronos, Talentlink, Office 365, email

Northwest Region

Nathan Zahar
nzahar@sierra.com  •  703 - 555 - 2385

Recommendation

Available to lead an engagement with Threadz starting 
on 4/8.

9 Years

Tenure

Retail
Mobile Apps

Expertise

Engaged 
until 4/7

Availability

Net MarginCustomer
Satisfaction

Utilization

4.5 / 5

LinkedIn Dwell Workday

Master

Certi�cations

$3.4M
Bookings YTD

$350/hr
Billing Rate

31%84%
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Telecommunications Call Center Case Card

Use Case

Arm call center representatives with the information they need to handle 

cases in an efficient, customer-centric manner.

Users

Call center agents or managers

Business Value

Customer retention is one of the biggest challenges facing telco organizations 

today due in large part to poor customer service. By arming customer 

service reps with the information they need to quickly and efficiently handle 

calls, HyperIntelligence enables reps to deliver a better overall customer 

experience—resulting in happier customers who are less likely to churn.

Applications Made HyperIntelligent

Avaya, LiveAgent, RingCentral, Five9, Rally, Salesforce, Twilio Flex,  

Genesys Purecloud, Office 365, email

B2B Sales Card

Use Case

Provide salespeople with a comprehensive view of their customer or 

prospect accounts instantly within the applications they use every day.

Users

Sales directors, business development managers, 

sales development reps, account reps

Business Value

Arming account reps with easy access to account information 

allows them to respond to customer issues faster, recommend 

better products and services, and increase the success of their 

customers’ applications—resulting in greater long-term customer 

success and a higher average customer lifetime value.

Applications Made HyperIntelligent

DiscoverOrg, SalesLoft, Salesforce, Microsoft Dynamics, LinkedIn, 

Wikipedia, Office 365, email

Address: 1 Quest Way, Chicago, IL 
Primary Contact: John Laney
Industry: Software 

$725M

Account
Category

Strategic
Account

Revenue

3,710

Number of
Employees

Active $1.4M $6.8M

K. Baum 312-555-1296

AE Phone #

1/9

Last Contact
Date

Renewal Status Closed Revenue
YTD

Pipeline

Notes

Sierra Inc.

CIO noted a renewed focus on supply chain optimization 
in the coming year.

LinkedIn Wikipedia Seeking Alpha

Sierra.com

AE

Equipment

Modem 
DTA 190 SD

Service

Internet
Phone

Likelihood to Churn

21 Days14 Min.

Customer Age

12 Years 4421323 $5,638

Last Case # Lifetime Value

Avg. Wait Time Average
Resolution Time

Customer
Satisfaction

Recommendation

Case # 4421798
Jake Petersen
755 Eastbay Place, Oakland, CA  •  510 - 555 - 1912
jpetersen@sierra.com
Language Preference: English
Case Status: Open

91%

Long-time customer with poor overall customer 
satisfaction and a high likelihood to churn. O�er a 
discounted rate on a faster internet connection.

2.5 / 5
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Retail Product Card

Use Case

Provide retailers with easy access to inventory and purchasing data for 

different items in a store, helping them proactively monitor inventory 

and act to avoid costly stockout situations. 

Users

Store associates, store managers, buyers

Business Value

By arming store associates, managers, and buyers with instant access 

to intelligence on inventory, they can reduce stockouts, sell more, 

enhance the customer experience, and ultimately drive higher average 

customer lifetime value.

Applications Made HyperIntelligent

Marketing 360, Fishbowl, Lightspeed POS, Netsuite, ShopKeep, 

monday.com, TradeGecko, Zoho Inventory, inFlow Inventory, Office 

365, corporate website, email

Next DeliveryOn-hand
Inventory

84%

Dossier SAS TradeGecko

Glenn Jacobs Parka

Threadz.com/115469
Category: Down Jacket

150 12

$350 25%
List PriceSeason

Winter 2019

Current Discount

MTD% to TargetMonthly Sales
Target

MTD Stockouts

115 4/8

Predicted Shortfall

58

SKU #115469

Recommendation

Projected inventory shortfall over the next 30 days, 
consider transferring inventory from store #41012.

Insurance Claims Card

Use Case

Help claims adjusters and processing clerks expedite the claim 

resolution and payment processes. 

Users

Claims handlers, audit investigation specialists, claims adjusters, 

claims processors

Business Value

By arming workers with instant access to claims data, insurance 

providers can shorten the amount of time it takes to process a claim 

and get payments in the hands of customers. 

Applications Made HyperIntelligent

Guidewire, Salesforce, Patch, Waystar, Office 365, SharePoint, email, 

call center applications

Claim # 12989
James Farley
jfarley@sierra.com  •  703 - 555 - 0982
127 Gillesville Turnpike, Centerville, VA
Type: Automobile

87%

Recommendation

Approve claim and issue payment within next two days.

3.5 / 5

50%

Review

Make

Tesla 2019

Model

Model S

Year

1,780

Mileage

$500$1,683

12 Days S. Verdu

Age Claim
Manager

B. Lyon

Escalation
Manager

Premium Deductible Expense
Ratio

Denial Rate

2 8 Days 3

Satisfaction
Score

Total Claims
YTD

Average
Close Time

Interactions
YTD

Claim Stage
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Hospitality Management Card

Use Case

Give hotel managers and regional directors the ability to quickly 

assess the performance of a specific property or location.

Users

Executives, directors, hotel managers, event coordinators

Business Value

By providing hospitality professionals with a 360-degree view of 

their properties, organizations can make more informed decisions to 

tackle challenges associated with revenue generation, seasonality, 

and staffing. 

Applications Made HyperIntelligent

Salesforce, Office 365, email, dashboards and reports, websites, 

web applications

Wealth Management Client Card

Use Case

Help wealth managers and other customer-facing professionals better 

understand the disparate elements of an existing client relationship. 

Users

Financial advisors, wealth management consultants,  

portfolio managers

Business Value

Give wealth managers instant access to information on their high-net-

worth clients so they can make more informed investment decisions, 

resulting in better outcomes and happier, more satisfied clients.

Applications Made HyperIntelligent

Office 365, SharePoint, Salesforce, Facebook, LinkedIn, investment 

management platforms

Anuradha Rao
Age: 32
Income: $600,000 - $800,000
Marital Status: Married
Length of Client Relationship: 4 years 

Portfolio Summary Portfolio Performance

$2.14M
Assets

Aggressive
Investment Style

1/17/2019
Last Communication

5.73% $800,750
Rate of Return Funds

$928,472
Stocks

$272,996
Bonds

$52,565
Cash

5.3%

9.7%

(2.76%)

1.13%

$85,217
ETF

(0.04%)

Next Action

Rebalance �xed-income portfolio based on revised risk tolerance.
Set up in-person meeting with Anuradha Rao on 1/27/2019. 

$93,850
Cash �ow

17
Asset Rank

LinkedIn 513- 555 - 2314arao@mail.org

The Inn at Brookhedge
Category: 2-Star
117 Woodhaven Lane, Schuyler, NY
Manager: Nathan Greene

www.brookhedgeinn.com

315 - 555 – 9841

Recommendation

Meet with Nathan Greene to discuss poor occupancy 
numbers and create a plan of action to get average 
occupancy to 80% by the end of the year.

83

Current
Available Rooms

$284

Rev per Available
Room (RPAR)

Average Occupancy

Online Rating

3 / 5 121

Average Rate Index

200

Total #
of Rooms

69

TripAdvisor
Sentiment Score

$110

Gross Operating
Pro�t (PAR)

$350/hr

Average
Daily Rate

62%

TripAdvisor
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These cards demonstrate the types 

of applications that are possible 

with HyperIntelligence—and this 

is just the start. MicroStrategy gives 

organizations the power to quickly 

build and deploy cards suited 

to their own unique corporate 

lexicon. Each one can be used 

to build a card that eliminates 

friction and empowers people with 

greater access to information.

To get started, request a free pilot by 

visiting: microstrategy.com/us/ 

get-started/microstrategy-2019

http://microstrategy.com/us/get-started/microstrategy-2019 
http://microstrategy.com/us/get-started/microstrategy-2019 
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