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Web Visitor Analysis

In order to better understand the needs of prospects and customers, companies often profile indi-
vidual Web visitors and analyze their visitation patterns. This visitor analysis and segmentation is used
to drive marketing campaigns, such as targeted cross-sell or up-sell campaigns, as well as Website

design optimization. Accurate visitor profiling requires a combination of input variables, from length of
stay to page views to paths, combined with customer characteristics and transactional history from the
Website and other customer touchpoints. “Stickiness™ is a common term used to characterize the
attractiveness of a site, section or page, and is measured by the average number of page views, session
duration and page depth. In addition, Web visitors identifiable through login or cookies may be tied to
customer data from other systems to create personalized campaigns by customer segment or by indi-
vidual customer. Business intelligence applied to Web visitor analysis is being used to feed campaign

management systems for these highly personalized and automated campaigns.

Sample Report: Web Visitor Breakdown by Segment
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